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T
he Louisiana Small Business 
Development Center has been a 
member of America’s nationwide 
network of SBDC’s since 1983. 
Funded in part by the U.S. Small 

Business Administration, Louisiana Economic 
Development, and participating universities, 
the LSBDC is the only statewide nationally 
accredited program that offers no-cost, one-
on-one confidential consulting, affordable 

training, and high-quality market research. 
With seven regional centers, four satellite 
locations, and numerous outreach loca-
tions throughout the state, the LSBDC offers 
an array of specialized consulting services 

including growth acceleration, international 
trade, government contracting, and emergency 
preparedness. 

TO PROVIDE COMPREHENSIVE, 
HIGH-QUALITY ASSISTANCE TO 

EXISTING AND POTENTIAL SMALL 
BUSINESSES, AND TO BUSINESS 
ENTREPRENEURS IN LOUISIANA.
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MESSAGE
FROM 
YOUR
STATE
DIRECTOR

I
n Fiscal Year 2015, the Louisiana Small Business 
Development Centers (LSBDC) continued at its pace 
of consistent, ever-reaching, always performing, sup-
port of small business development in Louisiana. The 
year saw example after example of using sustainable 

energy to remain resilient and resourceful.

Sustainable energy is defined as “the form of energy 
from non-exhaustible resources; energy that serves the 
needs of the present without compromising the ability 
of future generations to meet their needs.” What better 
description could there be for the people and accom-
plishments of the LSBDC?

This year was another extremely tough budget year 
in the state and many centers continued to push up-
hill against resistant money issues. With major shifts in 
local and university support, the network is still shuffling 
staff, locations, and boundaries - almost seamlessly – 
while remaining focused. Impressed by impactful training 
events, economic gardening, and CEO roundtables, 
LED responded with another year of significant finan-
cial support. SBA lost large portions of staff, but gained 
“boots-on-the-bayou backup” from LSBDC personnel, 
SBA loan packaging and small business support.

USING SUSTAINABLE ENERGY TO REMAIN RESILIENT

Goals were met and in most cases exceeded expec-
tations, with an indication of it being confirmed by the 
clients’ own signature noting the LSBDC housed the 
best go-to business consultation infrastructure. And not 
only was there successful “unsung” and steady support 
of the state’s small businesses, one LSBDC brought the 
spotlight from the entire country as the benchmark for 
overall excellence.

In six months, the network successfully completed all 
the internal financial and programmatic reviews as well 
as the SBA’s biennial program review and the SBA’s fi-
nancial audit without a finding. And did the LSBDC rest 
in the seventh month? No, indeed! The SBA/ASBDC 
Accreditation Team received a completed self-study, and 
the in-state review of those processes and procedures 
in the following month resulted in full accreditation with 
commendations on two practices as well.

The LSBDC’s eyes are now wide-open as the network 
incorporates the Baldrige 7 Standards Review into its 
next-generation small business development strategy. 
And across the state the centers adopted a new red-
white-and-blue rebranding with zeal and flare – quite 
a team effort backstage for a crisp new look at curtain 

11

“THE FUTURE’S SO BRIGHT, WE GOTTA 
WEAR SHADES… ”

call. After 30-plus years of performance, FY16 for the 
LSBDC begins with even clearer sight for the next 30-
plus, looking ahead with sustainable energy, resilience 
and a 2020 vision.

“The future’s so bright, we gotta wear shades…”

Rande

MAJOR ACCOMPLISHMENTS

RE-ACCREDITED WITH 
COMMENDATIONS

PASSED SBA FINANCIAL AUDIT

PASSED SBA BIENNIAL 
PROGRAMMATIC REVIEW

RE-BRANDED



12 PRIDE
PRODUCTIVITY
& PARTNERSHIP
DAVID VITTER
CHAIRMAN, SENATE COMMITTEE ON 
SMALL BUSINESS & ENTREPRENEURSHIP

America’s small businesses continue to be a 
driving force in our state and national economies, 
supporting our local communities and contrib-

uting nearly 50 percent of our nation’s non-farm private 
gross domestic product. As integral partners within their 
communities, it is vital that we do everything we can to 
provide new and continued opportunities supporting 
small business entrepreneurship and innovation through 
education and providing additional avenues to access 
capital and business opportunity. 

In looking at the continued efforts of America’s Small 
Business Development Center (SBDC) programs and 
its state networks, I am proud to support the outstanding 
and innovative efforts of the Louisiana Small Business 
Development Center (LSBDC). It is with my full grati-
tude that I congratulate the LSBDC on being rated the 
top SBDC program in the country and on the LSBDC at 
Southeastern University winning this year’s 2015 SBDC 
Excellence and Innovation Award for “excellence in pro-
viding value to small business and advancing program 
delivery and management through innovation.”

A valued resource partner both within the SBDC net-
work and throughout the state, LSBDC has continuously 
offered significant contributions to our small businesses 
through counseling and resource services, innovative 
professional development, and disaster preparedness 
initiatives. LSBDC’s crucial work in accelerating busi-
ness growth, identifying additional avenues for small 
businesses to access capital, increasing accessibility 
to business development counseling, and advocating 

on behalf of small businesses has set a higher standard 
in how we train and partner with the next generation of 
business leaders.

I thank the LSBDC for its continued commitment in 
fighting for Louisiana’s small businesses and for its ex-
ceptional service and delivery of vital small business 
development resources.

“I am proud to support the 
outstanding and innovative efforts 

of the LSBDC. ”
David Vitter
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STEVEN GRISSOM DR. NICK J. BRUNO

It’s no secret that Louisiana has much to celebrate. We 
enjoy a lifestyle known around the world as being filled 
with a rich mosaic of cuisine, arts, recreation and cul-

ture. At Louisiana Economic Development (LED), we 
encourage business prospects to experience Louisiana’s 
renowned quality of life because we know that our 
state’s cultural climate is one of our greatest assets.

The truth is, there are many ingredients to Louisiana’s 
economic success, and one of our greatest strengths is 
our small business community. Without the foundation 
of a thriving entrepreneurial economy, without the contri-
butions of thousands of small business owners and their 
employees, Louisiana would lack the service and innova-
tion platform needed for the state’s economy to grow.

For those reasons, we are especially proud of our part-
nership with the Louisiana Small Business Development 
Center (LSBDC). The LSBDC helps lead to the re-
tention of existing jobs, the creation of new jobs, the 
opening of new businesses, the raising of new cap-
ital and the investment of funds in small businesses that 
truly make a difference statewide.

At LED, we also appreciate LSBDC’s willingness to 
advance new programs that optimize the success of 
Louisiana’s small businesses. Prime examples of this 
leadership include LSBDC’s partnership with the LED 
Economic Gardening Initiative and our CEO Roundtable 
Initiative, programs that help small business owners 
achieve a new trajectory of growth in their enterprises. 

As we highlight the big picture of Louisiana’s growth, 
we’re keenly aware that your small business efforts pro-
vide a foundation for the state’s economic development 
success, and we are profoundly grateful for all you do.

SECRETARY
LOUISIANA ECONOMIC DEVELOPMENT

PRESIDENT
UNIVERSITY OF LOUISIANA AT MONROE

The Louisiana Small Business Development Center 
at the University of Louisiana at Monroe (ULM) 
strives to create an environment for small busi-

ness owners, which encourages collaboration and 
innovation, while serving our community. Through those 
connections, small business owners across Louisiana 
have been able to become successful, award-winning 
entrepreneurs. 

As the President of ULM, it is my honor to host the 
statewide network on our beautiful campus, and to pro-
vide resources to the LSBDC and the community in 
order to grow small businesses in our region. 

Their guidance and expertise continues to help Louisiana 
thrive in tourism, recreation, food service, financial mar-
kets, and much more. 

We have hosted the LSBDC state office for over 30 
years, and will continue to serve the statewide network 
to the best of our ability.

“It’s my honor to host a statewide 
network on our beautiful campus, and 

to provide resources to the LSBDC 
and the community in order to grow 

small businesses in our region.” 
Dr. Nick J. Bruno
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16 35 YEARS
&
COUNTING
U.S. SMALL BUSINESS ADMINISTRATION
RECOGNIZES AMERICA’S SBDC

W
hen you’re a service organization 
and have been around for 35 years it 
shows two things: you’re dedicated 
and you have value. That holds true 
for the America’s Small Business 

Development Centers (SBDC) as it celebrated 35 years 
at its national conference in San Francisco, Ca. during 
the week of Sept. 8-11.

 With the SBDC, the Louisiana Small Business 
Development Center (LSBDC) took part in the 35-year 
celebration in San Francisco and was honored by Maria 
Contreras-Sweet, the Administrator of the U.S. Small 
Business Administration.

 District Director for U.S. Small Business Administration 
in Louisiana Michael Ricks said the SBA is honored to 
be partnered with the LSBDC.

 “It provides an invaluable service across the state, from 
start-up business, existing business, and helping with 
access to capital,” Ricks said. “The LSBDC is certainly 
responsible for the success and growth of the small 
business community in Louisiana.”

U.S. Small Business Administration’s Maria Contreras-Sweet (left) pres-
ents a medal and certificate of celebration to Louisiana Small Business 
Development Center Financial Manager Justin Downs (right) at the 
ASBDC national conference in San Francisco, Cal.

New Business Opens
EVERY 33 MINUTES

New Sales ($100k)
EVERY 4 MINUTES

New Job Created
EVERY 7 MINUTES

Capital ($100k)
EVERY 15 MINUTES

SBDC 
IN-DEPTH CLIENTS 

GENERATE GROWTH 
EVERY DAY

AMERICA’S SBDC NATIONAL STATS I
n Louisiana, the most devastating natural occurring 
disasters stem from hurricanes. When it’s a rough 
year there is no preparation, the only plan is to just 
survive. For those who survive, a plan is needed and 
that’s where the LSBDC has been instrumental, es-

pecially for small businesses. After a devastating event, 
the LSBDC’s small business disaster recovery plan ig-
nites a strong rehabilitation for most communities.

President & CEO of America’s SBDC 
C.E. “Tee” Rowe said the LSBDC is
definitely a leader in the national SBDC
network.

“Since Hurricane Katrina, and through the 
BP Oil Spill, they have helped affected 
Louisiana small businesses rebuild and 
thrive, and contributed greatly to the na-
tional SBDC network’s disaster recovery 
planning and response,” Rowe said. They 
have done all this while carrying out their underlying mis-
sion of helping Louisianans build their small business 
dreams.”

With the leadership of LSBDC Project Director Barry 
Parker, the LSBDC was able to help revitalize small 

17NATIONAL
LEADER IN
SMALL
BUSINESS
DISASTER
RECOVERY
LSBDC LEADER IN DISASTER RECOVERY

businesses during the aftermath of several disasters, 
which would eventually become the blue-print for small 
business disaster recovery nationally. Parker serves as 
the Chairman of America’s SBDC Disaster Committee 
where his work in Louisiana with the LSBDC has been 
instrumental in helping other states during their disaster 
recovery efforts.

“It takes a lot of key resources to effectively help the 
small business community during or 
after a disaster, and we are all hands 
on deck,” Parker said. “The Governor’s 
Office of Homeland Security and 
Emergency Preparedness plays a 
major role in assisting us in the pro-
cess, as well as Louisiana Economic 
Development and the Small Business 
Administration.”

Parker and the LSBDC developed 
easy-to-understand tools and resources to help small 
businesses prepare for and recover from disasters. 
Responses go beyond the traditional expectations of 
hurricanes and include fire, earthquake, drought, tornado 
and more.

America’s SBDC President & CEO Charles “Tee” Rowe

Definitely a leader 
in the national 
SBDC network. 

‘Tee’ Rowe



18 LSBDC
HISTORICALLY
GREAT

B
eing the best doesn’t mean you have to win 
every time, but rather most of the time. In two 
of the last three years, the Louisiana Small 
Business Development Center (LSBDC) has 
been recognized as the nation’s top center. 

 The LSBDC at Southeastern Louisiana University 
(SLU) was presented with the SBDC Excellence and 
Innovation Award in May 2015 and in 2013 the LSBDC 
Greater New Orleans Region (GNOBR) garnered the 
same honor, with both programs being recognized at the 
White House in Washington D.C.

 Presented by the United States Small Business 
Administration (SBA), the SBDC Excellence and 
Innovation Award is given annually to the SBDC pro-
gram that demonstrates excellence in providing value 
to small business and advancing program delivery and 
management through innovation, making it the top in the 
country.

 The SBA evaluation criteria includes performance mile-
stones, innovative programs, professional development 
and advocacy; and the award is coveted by approxi-
mately 1,000 centers across the nation.

TWO STATE CENTERS GARNER TOP SBDC
IN COUNTRY IN THREE-YEAR SPAN

(Top, left to right) Business Consultant Wayne Ricks, Business 
Consultant Brandy Boudreaux, Assistant Director Sandy Summers 
and Director William Joubert represent the LSBDC at SLU with the 
2015 SBDC Excellence and Innovation Award presented by the United 
States Small Business Administration in May 2015 in Washington D.C. 
(Bottom) LSBDC GNOR Center Director Carmen Sunda accepts her 
national award with former SBA Administrator Karen Mills.
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A 
lot of people believe in the saying more 
money, more problems, but Wayne Ricks 
has found that more money is more jobs 
in the business world. Ricks is a Senior 
Business Consultant at the Louisiana 

Small Business Development Center at Southeastern 
Louisiana University. He’s not just any consultant though. 
He’s the State Star, for the second time in his 10-year 
career.

 The State Star is an award recognized by America’s 
Small Business Development Centers (ASBDC) that 
highlights a person who is an exemplary performer, 
makes a significant contribution to his or her state and 
shows a strong commitment to small business.
In Ricks’ ten years, he’s been able to garner around 
$173 million and create 601 jobs for the Hammond and 
North Shore area business economy. In the last fiscal 
year alone, he helped local businesses secure over 
$26 million in capital and created 104 new jobs for the 
region.

 “I’ve known about Wayne’s positive impact on the 
LSBDC network from when I was a Center Director,” 
LSBDC State Director Rande Kessler said. “His recog-
nition as State Star is really more than just as ‘this year’s 
winner.’ Wayne has been a winner for our network for 
many, many years. I am privileged to work with such a 
respected business professional and impressed by his 
consistent and significant contributions.”

 William Joubert, Director of the LSBDC at SLU summed 
it up when he said:

 “In my 20-plus years of business consulting, I can 

LOUISIANA’S
STATE
STAR
RICKS NAMED ONE OF NATION’S BEST

honestly say Wayne Ricks is the best SBDC consultant I 
have ever met and we are lucky to have him.”

Since January 2005, Ricks has been instrumental within 
the LSBDC working with startup and existing business 
owners, as well as local economic development orga-
nizations, all for the purpose of facilitating growth in the 
North Shore area.

Jobs Created
601

Capitalization
$173 million

Capitalization
$26 million

Jobs Created
104

TEN YEAR TOTAL

2015

LSBDC State Director Rande Kessler congratulates Louisiana’s 
State Star Wayne Ricks at a celebration at the national conference in 
September.



20 LSBDC 
DROPS
OLD
SUIT

Y
ou’re not part of the team until you put the 
uniform on, and you’re not part of the family 
unless you share a name. The Louisiana 
Small Business Development Center 
(LSBDC) took note and dropped its old 

colors and name to join the America’s Small Business 
Development Center (ASBDC) network theme of red, 
white and blue, as part of a rebranding effort that was 
completed in May 2015. 

The LSBDC adopted a new visual name for its logo; 
America’s Small Business Development Center (SBDC) 
of Louisiana. The rebranding was designed to connect
closely with the national network, but the LSBDC mis-
sion remains the same - to work with small businesses 
and entrepreneurs. 

“Our new brand serves as a visual representation of the 
strong connection that we have with our national net-
work of SBDCs across the country,” said Rande Kessler, 
LSBDC State Director.

The LSBDC worked with several Louisiana-based small 
businesses including Branded Company of Louisiana, 
LLC, based in Lafayette, to develop its print and dig-
ital collateral for the brand change; Slidell-based NMD, 
Inc. & eMerge enhanced its web and social media pres-
ence; Signs Now of Monroe created the interior and 
exterior signage displayed at the state office on the ULM 
campus; and Elephant Quilt Productions in New Orleans 
helped with the video and other digital aspects of it.

WITH HELP FROM LA SMALL BUSINESSES

LSBDC Director of Marketing and Communications re-
ally wanted to work with local small businesses on the 
rebrand effort.

“I truly enjoyed working with the local companies, such 
as Branded and Elephant Quilt,” Natt said. “There is no 
better way to showcase the talents of Louisiana’s small 
businesses, some of whom are our clients.”
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“THERE ISN’T A BETTER WAY TO SHOWCASE THE TALENTS OF 
LOUISIANA’S SMALL BUSINESSES.” NA’TISHA NELSON NATT
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G
etting an already established business 
to find new success can prove chal-
lenging. However, Louisiana Economic 
Development (LED) Small Business 
Services (SBS) group has found a 

solution. LED created and sponsored an Executive 
Roundtable program, with 
the support of the Louisiana 
Small Business Development 
Center (LSBDC), to help 
second-stage businesses 
reach the next mark in their 
company.

The CEO Roundtable 
Initiative provides a structured 
and confidential environment 
for executives to share best 
practices and resolve their 
business challenges. 

In 2013, it was found that 
Stage 2 companies with employees in the number 
range of 10-99, and with an annual revenue between 
$600,000 and $50,000,000 are the best examples 
to find growth, but many struggle without the right 
guidance.

Members of the Executive Roundtable learn to make 
better decisions, improve communication skills and build 
valuable relationships. The program’s target is to reach a 

good mix of people in non-competing industries.

LED and LSBDC together play major roles in the 
Executive Roundtable discussions, with the LSBDC’s 
Scott Uffman bringing experience from the Ready 
Supply Program, a high-level consulting program, and 
LED’s Economic Gardening Initiative, which provides 

high-level strategic research 
to eligible second-stage 
growth companies.

“It’s just another way for us 
to help grow second-stage 
businesses,” Uffman said. 
“LED and partners innovate 
ways to get companies to 
the next level and it’s a com-
pliment to LED’s Economic 
Gardening Initiative.”

In June, the 2014-2015 
Executive Roundtable 

Initiative in New Orleans graduated 13 CEOs, which in-
cluded nine LSBDC clients.

“The collaboration with Scott and the LSBDC net-
work has greatly addressed gaps experienced during 
the first two years of the program,” said John Matthews, 
LED Director of Small Business Services. “This partner-
ship with the LSBDC network is just one example of the 
great relationship that this office has with the LSBDC.”

CEOS
THINK
NEXT
LEVEL
LED LAUNCHES CEO ROUNDTABLES 
WITH LSBDC SUPPORT

“We’re working to take advantage of 
the massive economic expansion going 
on in our industry and CEO Roundtable 
gives us the perspective to capture the 

growth. I’m glad the LSBDC told us about 
this, because the strategies have been 
insightful.” - Travis Reulet, President/
CEO of Reulet Electric Supplies, LLC
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HELPING LOUISIANA COMPANIES
GO GLOBAL

M
ost business owners don’t realize that 96 
percent of the world’s consumers live out-
side of the United States. The Louisiana 
Small Business Development Center 
(LSBDC) offers certified professional ex-

port assistance aimed to help businesses reach over 6.5 
billion potential customers outside the U.S. to increase 
clientele and sales.

There is a significant opportunity for small businesses 
to profit through exporting and reach customers abroad. 
The LSBDC guides small businesses to exporting if they 
are looking to increase sales and profit, reduce depen-
dence on the domestic market, and stabilize seasonal 
fluctuations.

Through no-cost consulting, the LSBDC’s global busi-
ness consultants can help determine if a business has 
potential for international markets. To get started, the 
LSBDC’s consultants assess export readiness, which 
includes a thorough review of business operations to 
ensure it has the capacity to sustain the international 
market.

The LSBDC is staffed with export consultants who are 
members of the National Association of Small Business 
International Trade Educators Certified Global Business 
Professionals (NASBITE CGBP), the only profes-
sional credential for international trade professionals 
in the United States. It provides a benchmark for com-
petency in global commerce. The CGBP designation 

demonstrates an individual’s ability to conduct global 
business including Global Business Management, 
Global Marketing, Supply Chain Management, and Trade 
Finance.

The LSBDC also has SBA Export and Trade 
Intermediate Level Counselors who are useful for small 
business counselors working with clients who are ready 
to export, or existing exporters seeking to expand or 
strengthen their international trade business.

LSBDC
TAKES
CLIENTS
TO CUSTOMERS

TOP 10 
DESTINATION COUNTRIES 

FOR LOUISIANA’S EXPORTS

CHINA
MEXICO
CANADA

NETHERLANDS
JAPAN

COLUMBIA
FRANCE
BRAZIL
EGYPT

PANAMA

Louisiana Exports Totaled more than 
$65 Billion in 2014
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MELANCON PUSHES LAFAYETTE CENTER TO HIGHER HEIGHTS
Heidi Melancon was hired as a contractor for the 

Louisiana Small Business Development Center 
(LSBDC) at University of Louisiana Lafayette (ULL) 
in 2005. In 2007 she became a full-time Business 
Consultant, and a year later she was named LSBDC 
State Star, then promoted to Senior Business 
Consultant in 2009.

After almost a 10-year career, Melancon was named 
Center Director and proved hard work pays off and as 
she said, leadership has no gender identity.

As a consultant, she focused on strategic planning, 
financial modeling, sales and marketing. And addition-
ally, she took on the responsibilities of running Louisiana 
Economic Development’s (LED)Small & Emerging 
Business Development (SEBD) program. Some call that 
leading from the rear and because of her strong efforts 
to stimulate the small business community, when it was 
time for her to come to the forefront there was no tough 
transition.

“I have observed strong leadership in my market and 
hope to emulate their great qualities and inspire excel-
lence in my own team,” Melancon said.

Melancon has established a quality center since taking 
the director’s seat. In spite of having a new team, the 
LSBDC at ULL has been successful in meeting goals 
and surpassed its capitalization goal for the year. 

“The consultants enjoy a great camaraderie with each 
other and opportunities for growth and education,” 
Melancon said. “I love to learn, and this position has 
provided an education in itself and creativity to expand 
economic development in my community.”

The Acadiana Region is a diverse market primarily 
servicing oil and gas industry, healthcare, and ser-
vice-oriented businesses; however, Lafayette, the 
economic hub of the region, prides itself on having 
very innovative thinkers and many self-employed 
entrepreneurs. 

“Our center has a great reputation in the area and I plan 

ACADIANA REGION
LSBDC AT UNIVERSITY OF LOUISIANA AT LAFAYETTE

on continuing in making the LSBDC a valuable resource 
for local entrepreneurs,” Melancon said.

Melancon said she really enjoys helping entrepreneurs 
realize their dreams and pushing them to the next level. 

“It is very fulfilling to witness some of the growth of area 
businesses that I have helped over the last ten years.”

She credits the LSBDC State Star award in 2008 as “a 
great surprise” and looks at is as one of her biggest ac-
complishments so far. She also is proud to be multiple 
recipient of the Stellar Service award.

But her absolute biggest accomplishment isn’t about 
her. “I enjoy working with clients and that is by far the 
biggest accomplishment in being with this organization,” 
Melancon said.

“The B. I. Moody III College of Business 
Administration is delighted to host the 
Louisiana Small Business Development 

Center at the University of Louisiana at 
Lafayette.  Our award-winning center 

and its professional staff have played a 
vital role in the economic development 
of our region.  The Center’s affiliation 

with the College, our AcceleRagin’ 
program, and local agencies contributes 

significantly to our success and 
the growth and success of small 

businesses in our area.” 
Dr. Gwen Fontenot, Ph.D.

 Interim Dean 
B. I. Moody III College of Business Administration

Events = 14

Training Attendees = 270

Clients = 402

Consulting Hours = 780

http://www.lsbdc.org/ull
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When Byron Stephens first reached out to the 
LSBDC at ULL, he just wanted to get Step-Ko 

Products, LLC to the next level. So, the LSBDC at ULL 
told Stephens about the Small and Emerging Business 
Development (SEBD) program, State Trade and Export 
Promotions (STEP) program, and Economic Gardening. 
With Step-Ko already a successful company selling cor-
rosion protection products, it just needed a second-level 
boost.

“The small business programs offered by Louisiana 
Economic Development  and LSBDC have been instru-
mental in helping focus on long-term growth strategies 
that have certainly paid off,” Stephens said.

The resources pushed Step-Ko Products to experi-
ence over 100 percent growth in sales and added 11 
additional full-time jobs for a total of 17 employees. The 
company has doubled the size of its facility, which was 
fully funded through profits of the company. 

Step-Ko Products, LLC is now a global provider of 
corrosion protective products, with sales in over 42 
countries, and professional sales representatives around 
the world.

The LSBDC at ULL makes sure it puts its cli-
ents in the best position to excel in business, even 

if it takes reaching out to other groups for more re-
sources. With assistance from the State Trade Export 
Promotions (STEP) program run by Louisiana Economic 
Development (LED), the LSBDC at ULL pushed Dwayne 
Sonnier and his company Drake Specialties, LLC to ex-
port to over 31 countries throughout Asia, Africa, the 
Caribbean, Central America, South America, North 
America and Europe.

Drake Specialties manufactures all process piping sys-
tems used in refineries, industrial manufacturing, oil and 
gas exploration, process and transfer pipelines, water 
and wastewater, and marine industries worldwide. 

The LSBDC at ULL assisted Sonnier with inventory 
management, operational development, and accounting 
and financial analysis. Sonnier credits the LSBDC at 
ULL for assisting with putting “structure and systems in 
place to accommodate growth from national and interna-
tional sales.”

“It’s reassuring to know there are programs in place for 
small businesses,” Sonnier said. “We look forward to 
further opportunities to continue growing and expanding 
in revenue and job creation.”

STEP-KO EMERGES AS 
LED AWARD WINNER

DRAKE SPECIALTIES 
GOES INTERNATIONAL

EXPORTS TO
$40+ countries

EXPORTS TO
30+ countries

Dwayne Sonnier (left) and Bryon Stephens (right)

When you see a demand and create the only supply, 
your business is set for success. With the help 

of the LSBDC at ULL, David Bertrand has started his 
business, the Pond Doctor, and is moving in the right 
direction.

Pond Doctor is a service-type business offering the re-
moval of weeds found in ponds, bayous, fisheries and 
streams. The services provided by Pond Doctor using an 
amphibious vehicle are not currently offered in Louisiana 
or adjacent surrounding states. Talk about a unique 
start-up right? 

“The LSBDC at ULL was very helpful in making my 
dream become a reality,” Bertrand said. “I had the op-
portunity to discuss strategy and develop a business 
plan to secure my loan. In addition, the center functions 
as a resource that I can always access as a business 
owner.”

The LSBDC helped Bertrand develop his business plan, 
financial models and price structuring, and marketing. 
Bertrand was able to receive $240,000 in capital, start 
his business and has been successfully moving towards 
strong business growth.

With the help of the LSBDC at ULL, Acadiana 
Inspection and Consulting, LLC (AIC) in New 

Iberia has been able to get certified in the Louisiana 
Economic Development (LED) Small & Emerging 
Business Development (SEBD) program, where it re-
ceived help with accounting and financial management 
training, information systems, industry specific training 
and website design. More importantly the company’s 
sales have increased 26 percent.

AIC is a veteran owned company providing the oil 
and gas industry with Asset Integrity Management, 
Quality Management, Third-Party Inspection, Vendor 
Surveillance, and Vendor Audits.

Co-owners Jody and Jarrod Suire attest to the benefit 
of the SEBD program and said “it’s been instrumental in 
growing our business.”

“Because of the specialized training and outstanding re-
sources, we have a greater understanding our financial 
position and can foresee great possibilities for the fu-
ture,” Suire said. “It’s comforting to know that LED and 
LSBDC understand the struggles of small businesses 
and are committed to providing assistance.”

THE ONLY
POND DOCTOR

OILFIELD SERVICE
COMPANY GETS BOOST

CAPITAL INVESTMENT
$240k

SALES INCREASED
26%

Jarrod Suire (left) and David Bertrand (right)
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LSBDC AT SOUTHERN UNIVERSITY AND A&M COLLEGE

REACHING SMALL BUSINESSES 
IN THE CAPITAL REGION
The LSBDC at Southern University Baton (SUBR) has 

been stretched thin while reaching entrepreneurs 
in the Greater Baton Rouge Region, which includes 
Ascension, East Baton Rouge, East Feliciana, Iberville, 
Pointe Coupee, West Baton Rouge, and West Feliciana 
parishes. However, through a leadership change that 
brought in interim director Leona Burrell (not pictured), 

the center’s staff remained resilient and even surpassed 
their goals.

Through the year, the LSBDC at SUBR hasn’t been 
alone though. The LSBDC launched a Satellite Center 
at the Louisiana Emerging Technology Center in Baton 
Rouge making available two locations to bring the best 

ADA WOMACK SONIA EUBANKS WILSON ROMAN STARNS

resources to stimulate small business growth in the 
Capital Region.

The two LSBDC locations in the Capital Region are able 
to provide additional business consultants in the market 
and help the LSBDC have a larger impact on the growth 
of small business community.

Events = 91

Training Attendees = 1167

Clients = 355

Consulting Hours = 1332

“The LSBDC at SUBR does a great job 
reaching the small business community 

which is a help to the College of 
Business. We hope to continue the 

relationship we have with the LSBDC 
because its work is innovative, it 

engages and creates impact in the 
business community, which mirrors our 

accreditation mission.” 
Dr. Donald Andrews

 Dean, Southern University College of Business

RON MARKHAM RICHARD PIERCE

http://www.lsbdc.org/subr


30

CAPITAL INVESTMENT
$1.25 million

ANGELICA MANUFACTURING
SAINT GABRIEL, LA

(Left to right) Angelica Manufacturing, LLC owner Mitchell Rotolo and an Angelica Manufacturing representative stand together at the company in 
St. Gabriel.

31LSBDC 
AT 

SUBR 
PRODUCES 
ANGELICA 

MANUFACTURING

T
he LSBDC at Southern University Baton 
Rouge (SUBR) proved it’s not just about 
helping entrepreneurs with starting and fi-
nancing a small business, but also helping 
clients reach the next level. That’s what 

LSBDC at SUBR did with Mitchell Rotolo when it 
helped him start Angelica Manufacturing, LLC, which is 
a food processing plant manufacturing sauces, soups, 
and dressings for food service and retail.

When Rotolo came to the LSBDC at SUBR, he didn’t 
expect the strong relationship nor the great impact but 
he got both; with major impact on the project including 
$1.25 million in capitalization, a successful business 
start and 10 jobs created.

“This would not have happened without the help of the 
LSBDC. The sharing of information and the help on 
planning was more than I expected,” owner Mitchell 
Rotolo said.

Angelica works with companies to help enhance menu 
profitability where they are able to work closely with 
chefs to inspire them and “create innovative menu items, 
including replication for retail.”

With the help from the LSBDC, Angelica employs a ro-
bust sales team with backgrounds in menu development 
and prevailing restaurant concepts.

Rotolo, who is the owner of Rotolo’s Pizza and has been 
in business for 20 years, has also taken advantage of 
the LSBDC’s Ready Supplier & Economic Gardening 
program - a high-level consulting program that pro-
vides strategic research to eligible second-stage growth 
companies.

With the help of the LSBDC and the next level pro-
grams, Angelica’s Manufacturing was able to steadily 
grow revenue and number of employees in the past year. 
Rotolo’s recognizes and appreciates the positive impact 
and wants to continue working on an aggressive plan for 
sales and marketing.

“THIS WOULD NOT HAVE HAPPENED 
WITHOUT THE HELP OF THE LSBDC. THE 
SHARING OF INFORMATION AND THE 
HELP ON PLANNING WAS MORE THAN I 
EXPECTED.” MITCHELL ROTOLO
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M
any business owners desire to pick up 
contract work rather than just day-to-day 
projects. Contract work offers bene-
fits that small projects can’t match. To 
help more business owners get the op-

portunity they’re looking for, the Louisiana Small 
Business Development Center at Southern University, 
U.S. Small Business Administration and Louisiana 
Economic Development partnered to launch a six-month 
Contractor’s Training Institute. 

 This wide-ranging series is a Small and Emerging 
Business Development (SEBD) Program that includes 
continuing education training classes for small busi-
nesses and an overview of the contractor’s certificate 
exam.

The Contractor’s Training Institute offers licensing for 
contractors, understanding and reading blue prints, in-
surance and bonding, government contracting, B2B 
networking, project management, credit ready, bid-
ding and estimating, funding sources, and occupational 
safety.

In the January to June 2015 session, 68 individuals at-
tended the Contractor’s Training Institute, and 15 were 
SEBD certified. Participants who graduated from the 

Contractor’s Training Institute say it was impactful.

 “I benefited greatly from the Contractor’s Training 
Institute for my business, and the classes were very 
helpful,” Donnie Johnson said, owner of Destiny 
Construction. “The speakers were knowledgeable, and it 
was an outstanding program.”

 Shayla DeLaRose, owner of Essential Rose, LLC, said 
she gained knowledge from attending the sessions, 
which highlighted many areas her company will en-
counter in the contractor arena such as the process of 
project management.

 “We were given the necessary skills needed for building 
future working relationships with contractors and sup-
pliers of goods and services,” DeLaRose said. “As our 
company continues to grow we are looking forward 
to future bids, creating winning proposals, securing 
bonding if needed, selling our product to the govern-
ment with support from the SBA, aggressively tweaking 
our organizational structure if needed, and constantly 
seek new networking opportunities as we are a new 
small business on the rise.”

LSBDC &
LED
LAUNCH
CONTRACTOR’S
TRAINING
INSTITUTE
INSTITUTE ADDS DIMENSION TO SMALL BUSINESSES

33GENERAL
CONTRACTOR
CONSTRUCTION
ELEVATES
CAPITAL
REGION

I
t’s no secret south Louisiana has an issue with 
flooding. However, it’s not so obvious to know where 
to turn to get your home or business elevated above 
flood level. That’s why it was easy for the LSBDC 
Capital Region to listen to John Fabre’s business 

idea and help start his company, General Contractor 
Construction Group, LLC in Baton Rouge.

 Fabre’s business raises the elevation of homes located 
in flood areas to prevent a natural disaster from ruining 
their livelihood. General Contractor Construction Group 
also provides construction accessories to those homes 
if owners are interested in the extra services. Whether 
it’s house lifting, house leveling, pile driving, buck heads, 
docks, boat houses, concrete, land grading and leveling, 
Fabre’s business is suited to serve.

 The LSBDC Capital Region’s Business Consultant 
Roman Starns was instrumental in making sure Fabre 
had a solid business plan that he could present to banks 
for capital. Starns was able to help Fabre secure fi-
nancing in the amount of $160,000, which ultimately 
helped start the business and expand its initial goal.

 “It’s really nice to have an advocate to help organize, 
prioritize and execute all phases of starting a new busi-
ness,” Fabre said.

LSBDC HELPS LAUNCH STARTUP

“IT’S REALLY 
NICE TO HAVE 
AN ADVOCATE 

TO HELP 
ORGANIZE, 
PRIORITIZE 

AND EXECUTE 
ALL PHASES 
OF STARTING 

A NEW 
BUSINESS.” 
JOHN FABRE
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W
hen you bring together the state’s 
best business resources, a bank 
and a great event for one cause, 
there’s no way people can’t walk 
away not excited. That’s exactly what 

happened at the 41st Annual Bayou Classic in 2014. 
The Louisiana Small Business Development Center 
(LSBDC) and Capital One Bank partnered for the 
2014 Capital One Bank Bayou Classic Business Plan 
Competition, a small business growth plan competition.

 The Capital One Bank Bayou Classic Business Plan 
Competition awards a total of $60,000 in cash prizes 
and is intended to help small businesses in Louisiana 
grow and create jobs. The competition featured two cat-
egories: Category No. 1 was for businesses with annual 
revenues of less than $250,000, and Category No. 2 for 
businesses with annual revenues between $250,000 
and $1 million.

 “We are committed to investing for good in Louisiana 
communities, connecting our company’s people and fi-
nancial resources to education, financial literacy and 
small business and workforce development,” said Rob 
Stuart, Capital One Bank Louisiana State President. 

 “We’re pleased to partner with LSBDC, ACCION 
Louisiana and Money Management International to offer 
this competition and support the Bayou Classic,” Stuart 

CAPITAL ONE
PARTNERSHIP
CREATES
BAYOU CLASSIC
CASH 
CASHING IN ON OPPORTUNITY

added.

 The partnership opened an opportunity for LSBDC 
client Kasie Coleman to get in the competition; and to 
her surprise, win. Coleman’s business, the Sugarbelle 
in Baton Rouge, was the top winner at the Capital One 
Bank Bayou Classic Business Challenge 2014 for busi-
nesses with annual revenue below $250,000. 

 It was the first time Coleman participated in a pitch 
competition. She had advanced to the finals after win-
ning a regional competition held at Southern University. 
The final pitches were made the day before the Bayou 
Classic game and Coleman and the other winners were 
announced on the field during the game.

 “I heard them announce the second place winner, so 
I’m smiling and clapping for them, and then it gets really, 
really loud, and I guess they said my name, but I never 
even moved,” Coleman said.

She didn’t realize she’d won the competition until she 
was asked to take a quick photo with the other compet-
itors and saw the oversized novelty check for $25,000 
made out in her name.

KASIE COLEMAN, SUGARBELLE

2015 Capital One Bank
Bayou Classic Business Plan Competition
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COLEMAN OFFERS SWEETS IN NEW BUSINESS

S
ome people say life is short and it’s up to 
you to make it sweet. Kasie Coleman took 
that and made something of it – a busi-
ness. After beating retro-peritoneal cancer, 
Coleman has been on a mission to share her 

sweets in the Baton Rouge area through her Sugarbelle 
Bakery Boutique.

 She reached out to the Louisiana Small Business 
Development Center (LSBDC) at Southern University in 
2011 and since then has been on a real “sugar rush” to 
business success. 

 “The LSBDC has played a very important role in the 
success of my business,” Coleman said. “They helped 
me write my business plan and are always available 
when needed. The LSBDC promotes my business and 
gives me insight to opportunities to grow my business 
further.”

 Coleman and her business was recognized by Maria 
Contreras-Sweet, the head of the U.S. Small Business 
Administration (SBA), as the 2015 Minority Small 
Business Champion of the Year. Coleman was recog-
nized at the 2015 Louisiana Small Business Awards 
hosted by the Louisiana Economic Development (LED) 
department on May 5 in the Governor’s Mansion. 
Sugarbelle has been able to create two jobs and retain 
six jobs because of the LSBDC’s consulting. 

(Above) SBA’s Michael Ricks stands with Kasie Coleman as she was 
awarded with the SBA’s 2015 Minority Small Business Champion of the 
Year in May, as SBA’s Melissa Daigrepont and LED’s John Matthews 
look on in support.
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LSBDC GREATER NEW ORLEANS AND 
BAYOU REGION THRIVE ON COLLABORATION
Together everyone accomplishes more. In the small 

business world it’s no different. That’s why it’s easy 
for the Louisiana Small Business Development Greater 
New Orleans and Bayou Region (LSBDC GNOBR) to 
collaborate with great groups to help fulfill the growth 
and mission of small business development. Whether 
it’s with a bank or a community organization, LSBDC 
GNOBR knows there is strength in numbers.

 “Collaboration is critical to the success of our region,” 
LSBDC GNOBR Center Director Carmen Sunda said.
 Because of its strong relationships in the community, the 
LSBDC GNOBR was named with St. John the Baptist 
Parish as 2015 recipients of the Louisiana Economic 
Development (LED) Collaborative Excellence Award be-
cause of its work at South Central Louisiana Technical 
College in Reserve.

 John Matthews, LED Executive Director of Small 
Business Services said it is important to recognize the 
partners that make the achievement and success of the 

Small and Emerging Business Development (SEBD) 
program possible.

 “Each of our intermediaries deserve recognition for the 
work that they do to serve small businesses in their com-
munities and their collaboration with other organizations 
to help foster an environment where businesses can 
thrive,” Matthews said.

 Sunda said recognition from one of the LSBDC’s 
funders demonstrates appreciation of leveraging re-
sources for greater results.

 “All parishes focus on economic development goals to 
build sustainable businesses and communities to im-
prove the quality of life for their constituents. The SBDC 
mission aligns perfectly with this goal.  By partnering 
and leveraging resources, both the SBDC and the 
parish create the maximum positive business impact,” 
Sunda said.

 The LSBDC GNOBR partners with Goldman Sachs 

Events = 226

Training Attendees = 2482

Clients = 1113

Consulting Hours = 3700

BEST IN SHOW

Attendees (per capita)
2482

Capital Investment (per capita)
$17.5 million

10,000 Small Businesses at Delgado Community 
College, where the LSBDC GNOBR provides business 
advising for scholars. Both organizations work to assist 
the growth of small businesses through business educa-
tion, access to capital and expert business advising.
 “I think that as we all are tasked to do more with less, 
we can continue to develop partnerships that create ca-
pacity that can make bigger more positive differences for 
small businesses,” Sunda said.

And it’s evident. Her region’s collaborations don’t stop 
there. LSBDC GNOBR also partners with Capital 
One in hosting many programs and events such as: 
Second Look program, “Getting Down to Business,” 
Catapult Program with La. Cultural Economy & Jazz Fest 
Foundation, Bayou Classic Statewide Small Business 
Growth Plan Competition, “Straight Talk,” Growth 
Accelerator Weekends, and Capital One Culinary 
Incubator Entrepreneurial Training Program.

“The LSBDC Greater New Orleans 
and Bayou Region is a national leader 

among its peers and a best practice 
organization.” 
H. Patrick Witty

Director of Small Business & Community Services
Louisiana Economic Development

http://www.lsbdc.org/gnor


38 JAMBALAYA
GIRL
COOKIN’
UP
SUCCESS

2010 - APPROACHED THE LSBDC 
WITH HER BUSINESS PLAN AND 
LAUNCHED COOK ME SOMETHIN’ 
MISTER

2012 - PARTICIPATED IN THE 
LOUISIANA ECONOMIC DEVELOP-
MENT STATE TRADE AND EXPORT 
PROMOTIONS (STEP) GRANT 
PROGRAM

“I’ve always wanted to represent a com-
pany that promotes New Orleans culture, 
and it’s surreal to fulfill this role in my 
own company. I am grateful for the staff 
at LSBDC. I would not be where I am today 
without them.” 
Kristen Preau, Cook Me Somethin’ Mister

(Above) Kristen Preau
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2016 - WILL GRADUATE FROM 
THE GOLDMAN SACHS 10,000 
SMALL BUSINESSES PROGRAM IN 
FEBRUARY

2013 - SECURED DISTRIBUTION IN 
SAM’S, RESULTING IN AN INITIAL 
$184,000 ORDER

2015 - AFTER FOUR YEARS IN BUSI-
NESS, SHE HAS ALMOST DOUBLED 
HER REVENUE EACH YEAR

2013 - SECOND PLACE AND $10,000 
IN THE CAPITAL ONE GREAUX GNO 
BUSINESS GROWTH COMPETITION, 
CO-SPONSORED BY LSBDC

Top 100 Small Businesses Blue Ribbon Award, by the U.S. Chamber of Commerce
Top Woman Owned Business, by the Louisiana SBA

Women’s Business Enterprise (WBE) Role Model of the Year by WBEC South 



40 K&K 
MARINE
INSULATION
A
SUCCESS

D
avid and Cindy Felton, owners of K&K 
Marine Insulation, had been running the 
business successfully for 12 years.

However, the couple approached the 
LSBDC Greater New Orleans and Bayou 

Region (LSBDC GNOBR) in need of loan packaging 
to obtain funds to expand the business. The LSBDC 
GNOBR helped her understand the loan process and 
lender expectations, then worked with the couple to im-
prove and modify the existing business plan and create 
financial projections.  A few weeks after submitting to 
the lender, the couple was informed that the loan had 
been approved.

“From beginning to end LSBDC GNOBR has played a 
major role in guiding and providing me with information 
to complete a professional business plan,” Cindy Felton 
said. “I am now capable of hiring more employees and 
don’t have to fear turning away work due to lack of staff 
or storage.”

The funding has given K&K Marine Insulation the op-
portunity to build a fabrication shop large enough to 
store and stock more.  The new building also allows the 
owners to meet their clients in a professional setting.  In 
addition, the funding of $226,000 allowed the business 
to create two additional full time jobs and increase sales. 

Currently, the business is able to operate more efficiently 

by providing a faster turn around time. The owners can 
now purchase their stock materials in bulk, therefore 
lowering costs and increasing sales.

LSBDC AT GNOBR PLAYS KEY ROLE

“From beginning to end, LSBDC GNOBR has played a major 
role in guiding and providing me with information to complete 

a professional business plan.” Cindy Felton
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CAPITAL
$226,000
K&K MARINE INSULATION
LAROSE, LA

(Above) David and Cindy Felton



4342 NORTHSHORE REGION
LSBDC AT SOUTHEASTERN LOUISIANA UNIVERSITY

“THEIR WORK TO ENHANCE THE ECONOMY OF OUR REGION IS A TESTAMENT TO 
THE VITAL ROLE SOUTHEASTERN PLAYS AS A REGIONAL UNIVERSITY.”
DR. JOHN L. CAIN
PRESIDENT, SOUTHEASTERN LOUISIANA UNIVERSITY

LSBDC AT SLU HAS 
HELPED SINCE 2000

345 START-UP BUSINESSES
3200 JOBS CREATED 

$385 MILLION CAPITAL INVESTMENT
500 EVENTS

9666 ENTREPRENEURS 

ACHIEVEMENTS
SBA 2015 NATIONAL CENTER 

EXCELLENCE AND INNOVATION AWARD
2010, 2012, 2015 - WINNER OF SBA 

REGION 6 CENTER EXCELLENCE AND 
INNOVATION AWARD

2006, 2010, 2015 - LSBDC “STATE 
STAR” WINNER

 THREE-TIME WINNER OF “THE BIG 
DEAL AWARD” CLIENT CAPITALIZATION 

AWARD FOR $100 MILLION IN 2009, $35 
MILLION IN 2011, $20 MILLION 2014
2011, 2012 - WINNER OF THE MOST 

“START-UPS” AWARD
2011, 2014 - WINNER OF THE “JOBS 

GENERATOR” AWARD

http://www.lsbdc.org/slu


44 ONE STOP
SHOP
AT SLU 

The LSBDC at SLU has a direct attachment to the 
Southeast Louisiana Business Center (SLBC) 
and it’s not just because it shares the same roof. 

The LSBDC at SLU and the SLBC work together to as-
sist entrepreneurs in a number of areas such as financial 
management consulting, operations management con-
sulting, general management consultant and technology 
management consulting.

The SLBC houses businesses as an incubator and re-
quires those tenants to work directly with the LSBDC at 
SLU.

Per the SLBC’s policies and procedures, each new 
tenant must do a full-scale business plan within six 
months of entering the program and have it on file with 
the LSBDC at SLU, the tenant must take part in an an-
nual planning and review exercise with the LSBDC at 
SLU, and the tenant must complete an initial planning 
exercise with the LSBDC at SLU.

The connection of the SLBC and LSBDC at SLU are 
easily forged as the two entities share the director. 
William Joubert serves the dual-role of SLBC Director 
and LSBDC at SLU Center Director.

“It is important for our participants to understand that 
the facilities of the SLBC are the least important re-
source we offer,” Joubert said. “The financial, managerial 
and technological expertise we possess are the most 
important resources we can offer.”

Assistance and direction are provided through the com-
bination of SLBC and LSBDC at SLU experienced staff 
and graduate students from SLU’s MBA and marketing 
programs.

JOUBERT HEADS SLBC & LSBDC AT SLU

“Each participant is encouraged to become familiar with 
the consulting services provided by the LSBDC at SLU,” 
Joubert said. “The partnership exists to help small busi-
nesses succeed.”

Joubert’s team also serves other centers in the state by 
providing market research. The team completed 437 
market research requests last year with the research 
being used in business plans, marketing plans and sales 
lead generation throughout the state.

“The involvement contributes to our ability to serve the 
business community at a consistently high level,” Joubert 
said.

45With the insurgence of social media in recent 
years, local businesses have sought the as-
sistance of LSBDC business consultants for 

advice on how to properly use these platforms efficiently. 
When clients request similar topics, the LSBDC at SLU 
takes steps to research the topic as a potential training 
event.

 The LSBDC at SLU’s first two online networking classes 
were offered in 2009.  Over the next two years, it con-
tinued to offer a variety of classes on social media, 
introducing many businesses and their staffers to 
Facebook, LinkedIn, Twitter and Pinterest. 

 “We are lucky to have businesses in our area with exper-
tise in social media, and have been able bring in those 
experts to educate our clients,” LSBDC at SLU Center 
Director Bill Joubert said. “As a matter of fact, one of our 
first social media trainers, Michelle Cullison of Daystar 
New Media, was a speaker at our spring state meeting 
in 2012.”

In 2012, there was a surge of interest for classes on 
these topics.  The center offered over 15 classes in that 
year alone on social media.  There were over 20 offered 
the following year, in addition to other traditional training 
programs. Since then, the center has continued to offer 
at least one social media class per month. 

 “We always look to cosponsor these events with our 
local partners including Chambers of Commerce, [eco-
nomic development organizations], libraries, and others,” 
Joubert said.

 Some of the topics include: Using LinkedIn for Your 
Business; The Power of Email Marketing; Techniques 
for Using Facebook in Business; Measuring Your 
Digital Marketing; Time-saving Tips for Social Media 
Management; Using Google Plus, Pinterest and QR 
Codes.

 The center has seen success with class attendance 
ranging from 20 to over 50, and often have to schedule 
additional offerings due to capacity limits at the center’s 
training facilities. Many of the attendees attend mul-
tiple sessions, as the center works to schedule follow up 
classes based on new developments and trends in on-
line media. 

 Joubert added, “We are fortunate to be able to offer 
these classes and will continue to do so as long as there 
is a demand for it in our market.”

GOING SOCIAL 
WITH LSBDC 

AT SLU

“THE STAFF AT THE LSBDC ARE INCREDIBLY 
PROFESSIONAL AND HELPFUL AND WE HAVE 

FOUND THAT PARTNERING ON OFFERING THESE 
SOCIAL MEDIA CLASSES WE HAVE BEEN ABLE 

TO RECEIVE VERY WELCOMED EXPOSURE 
AND NEW BUSINESS. IT HAS HELPED US TO 

POSITION OURSELVES AS THE EXPERTS IN OUR 
FIELD AND WE ARE INCREDIBLY GRATEFUL TO 

OUR SUPPORTERS AT THE LSBDC.”
KIM WALKER, 5 STONES MEDIA, LLC.



46 SLU 
CENTER
HELPS
COMMUNITY
GET HEALTHY
AND FIT

H
ealth and fitness is a big part of life, and 
the LSBDC at Southeastern Louisiana 
University has helped to ignite the 
Hammond and Northshore area with many 
opportunities to find a place to get a health 

check-up and work out. Whether it’s dental, pharmacy, 
or opening doors for a state-of-the-art fitness complex, 
the LSBDC at SLU has been instrumental in providing 
key resources for entrepreneurs looking to bring health 
and fitness industries to the market.

In Covington, for example, the LSBDC at SLU helped 
Pamala Layton acquire over $300,000 in capital, start 
up her business now known in the community as Layton 
Family Pharmacy and create three jobs.

Anthony and Ashleigh Garcia in Mandeville, who were 
able to get assistance with a business and financial 
model, acquired $50,000 in capital, and started their 
business now known in the community as Crossfit 
Launch.

“Ashleigh and I were lucky to have found out about the 
LSBDC at SLU resources,” Anthony Garcia said. “So 
glad we made the phone call.”

SLU CENTER HELPS COMMUNITY GET FIT AND STAY HEALTHY

Across the market, the LSBDC at SLU has been instru-
mental in successful launches. For Pulse Cross Training 
Studio in Hammond, the LSBDC at SLU helped start 
the business and create seven jobs, while acquiring al-
most $300,000 in capital.

“I could not have done it without the LSBDC at SLU’s 
help,” owner Dea Frederick said. “I was working full time 
and they made the process quick and painless. They 
saved me time and headaches.”

In helping the community get fit and stay healthy by 
helping launch key businesses, the LSBDC at SLU con-
tinues its efforts of just helping entrepreneurs reach 
lifetime goals. Dr. Shannon Baget-Finley served as a 
clinical pharmacist at a clinic for more than five years.  

She eventually contacted the LSBDC at SLU for assis-
tance with general business startup questions and that’s 
when the LSBDC at SLU consultants “put me on the 
right track to open my own clinic.”

Dr. Baget-Finley opened the DCS Family Health Clinic in 
Hammond, creating nine full-time jobs, and securing al-
most $300,000 in capital.

COMBINED
CAPITAL
$950k

COMBINED EFFORTS
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 (Above) Dr. Layton (Bottom left) Dr. Baget-Finley (Bottom right) Ashleigh Garcia
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CHHIKARA CLIMBS LADDER TO TOP OF LSBDC AT ULM

NORTHEAST REGION
LSBDC AT 
UNIVERSITY OF 
LOUISIANA 
AT MONROE

The Louisiana Small Business Development Center 
(LSBDC) and the University of Louisiana at Monroe 

(ULM) named Virendra Chhikara Center Director. 
Chhikara served as Business Consultant since 2010 
and as the center’s Senior Business Consultant since 
2012.

“VC [Chhikara] is a great leader who is passionate 
about helping small businesses succeed,” LSBDC State 
Director Rande Kessler said. “He’s been the glue in the 
ULM Center for many years and is a great asset to the 
small business community in the northeast region of the 
state.”

Chhikara, a native of India, brings a strong educa-
tional background to the ULM center, which includes a 
Master of Industry and Master of Analytical Chemistry, 
where he worked as a scientist with the world’s top 

pharmaceuticals. He then came to the United States in 
2007, where he would eventually graduate from ULM’s 
Master of Business Administration (MBA) program in 
2009.

“We’re proud to have one of our own represent the 
LSBDC at ULM Center,” ULM President Dr. Nick Bruno 
said. “ULM and the LSBDC have a strong partnership 
and Chhikara has always been a key piece to both sides 
of it. His experience and innovation will be a great asset 
to the community here.”

ULM Dean of College of Business Dr. Ronald Berry said 
he is excited to have someone who has the experience 
and background that Chhikara has to lead the LSBDC at 
ULM.

“His work and educational background will be extremely 
useful to his clients as well as to the community,” Dr. 

BEST IN SHOW

Capital Investment (per capita)
$7.5 million

Events = 29

Training Attendees = 389

Clients = 165

Consulting Hours = 469

Berry said. “I look forward to working with him during his 
transition into the leadership role.”

As the small business leader of the state’s northeast re-
gion, Chhikara plans to enhance consulting and training 
programs for emerging and growth-oriented small busi-
nesses, increase services for next-stage businesses, 
assist with next-generation technology endeavors, and 
help small businesses gain access to capital.

“My experience as a business consultant here has 
taught me a lot and I’ll use it strategically to make a 
difference because we want this market to stand out 
amongst the top in the nation,” Chhikara said. “I’m 
grateful and humbled to be able to serve in this role and 
help give back to the university and community that have 
given to me over the years.”

“ULM’s College of Business & Social 
Sciences is fortunate to have had a 

long term relationship with the LSBDC. 
Our close partnership has benefited 
students, faculty, and of course, the 

local business community. We value and 
appreciate the efforts of the LSBDC in 

economic development, entrepreneurial 
support and success, and the hands-

on, practical education for our students 
who have been able to work with the 

LSBDC. Additionally, our LSBDC has 
provided critical support that has led to 
the growth and ongoing success of our 

business incubator.” 
Ronald Berry

Dean, University of Louisiana at Monroe

http://www.lsbdc.org/ulm
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LSBDC AT ULM, COLLEGE OF BUSINESS PARTNER TO BRING 
REAL-WORLD WORK TO STUDENTS

T
he LSBDC at ULM is a business resource that 
has not only sparked the business commu-
nity but has boosted its campus connection 
by educating students who have interest in 
business, and helping those students go on to 

achieve entrepreneurial goals.  

The best way to learn about business is to work in one. 
To be in line with that idea, the LSBDC at ULM and the 
ULM College of Business partnered to create a Small 
Business Entrepreneurship Academy (SBEA) – an in-
ternship program designed to connect students with 
local small businesses.

As interns, students work with individual clients of the 
LSBDC, assess their business needs, and develop 
a course of action to enable them to address crucial 
issues.

The SBEA has opportunities in several business in-
dustries such as chemical, healthcare and technology, 
just to name a few. Interns are able to expand their col-
lege experience from just sitting in a classroom lecture 
to learning in a real-world business environment and 
working on projects such as: business planning, loan 
packaging, marketing, human resources, and more.

But it’s not just about internships in small business. 
The LSBDC at ULM also works hands-on with stu-
dent-workers and graduate-assistants, where mentor 
relationships are formed and long-lasting. 

The LSBDC at ULM welcomed five graduate assistants 
to the office since 2010 and many of them have used 
what they’ve learned working with business consultants 
and financial managers to their advantage in professional 
careers. After leaving the LSBDC at ULM students are 
well- prepared to take on the business world. 

CAMPUS 
CONNECTION

Former graduate assistant Siripong Saetieo said the 
things he learned at the LSBDC taught him how to re-
search and study “the dynamics of a business and 
running one successfully.” 

“I’ve learned things such as communicating and target 
marketing, and as well as writing business plans,” 
Saetieo said, now a business owner. “The LSBDC is the 
best place to learn if you’re looking to go into the busi-
ness world.” 

LSBDC at ULM Center Director Virendra Chhikara, who 
also served as an LSBDC graduate assistant, said being 
connected to ULM is something that is personal and 
special to him.

“When I first came to ULM as a student, it was the 
LSBDC at ULM who helped get me where I am and 
I want to offer the same opportunity I had to others 
whether it’s setting students up with internships or hiring 
them to work here with us,” Chhikara said. 
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“THE LSBDC IS THE BEST PLACE TO LEARN IF YOU’RE LOOKING 
TO GO INTO THE BUSINESS WORLD.” SIRIPONG SAETIEO
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T
he LSBDC at ULM serves the 14 parishes 
that make up the northeast corner of the state 
and is known to be one of the poorest eco-
nomical areas in the state, with 13 of the 14 
parishes considered to be rural by the federal 

definition. However, that doesn’t mean the LSBDC won’t 
produce small business growth there.

LSBDC at ULM Center Director Virendra Chhikara said 
these rural areas have great potential in both terms of 
product and services they can offer.

“They just need guidance in order to convert those prod-
ucts and services into a formal business type and create 
jobs in the area that will boost the local economy,” 
Chhikara said.

The rural areas have great potential for food and agricul-
tural business, as well as agricultural technology. 

The biggest program the LSBDC at ULM does in the 
rural areas is the Starting and Financing a Business 
workshop. Business Consultant Christina Davis said the 
center likes educating the communities about available 
resources and opportunities in their area.

“Every month we go into one of the surrounding rural 
parishes and give a workshop that teaches business 
basic skills for programs such as Microsoft Word, Excel, 
Quickbooks and other skills needed to get jobs or en-
hance their own business,” Davis said.

Getting into the rural communities isn’t always easy, 
so the LSBDC at ULM makes a genuine effort to 
create relationships and partnerships with Chambers 
of Commerce, Economic Development organizations, 
banks and other groups to get the word out about the 
services the LSBDC offers.

“We are always there to help the area’s entrepreneurs 
start or expand their business and bring their products 
to the market and not just local, but to the global level,” 
Chhikara said.

Davis added, “We really let people know we are a no-
cost resource and we cater to their communities.

COMMUNITY
CONNECTION

LSBDC AT ULM BOOSTS 
NORTHEAST RURAL DEVELOPMENT

“It has been such a great year to work with 
LSBDC at ULM. My goal is to bring in more 
classes/trainings in the upcoming year. We 
are truly appreciative of the services and 
help that has been offered to the parish 
of Concordia. I have had such a wonderful 
feedback from the attendees that it keeps 
me ready to do more! Thank you all for a 
Job well done!”
Jamie Burley, Director, Concordia Chamber 
of Commerce

“The ULM SBDC is professional and easy to 
work with. We appreciate the partnership.” 
Ginger Laurent, COO, Louisiana Bankers 
Association

IESHEA JONES
DIRENZIC TECHNOLOGY & CONSULTING
MONROE, LA

Direnzic Technology & Consulting, LLC is the first and 
only cyber security solutions and digital forensic com-
pany to provide dedicated hands-on personalized 
services to both government and non-government agen-
cies in Northeast Louisiana. 

TROY & ERICKA DOWNS
DOWNS ENTERPRISES, LLC
BASTROP, LA

Downs Enterprises provides an array of services 
including financial and tax planning, property manage-
ment, and commercial trucking. Downs, a retired Army 
Veteran started the Downs Foundation to help fellow mil-
itary veterans adjust back to civilian lifestyle by assisting 
with career and financial planning. 

BECKY HOYCHICK
BECKY’S HOMEMADE COOKIE DOUGH
RAYVILLE, LA

Becky’s Homemade Cookie Dough is one of the few 
cookie dough manufactures in Northeast Louisiana and 
is sold in dozens of specialty stores throughout the Delta 
region. “V.C. has been very helpful with the startup and 
growth of my business. I am thankful for his advice,” said 
Becky Hoychick

SBA’s Michael Ricks stands with Troy and Ericka Downs as Troy was 
awarded with the SBA’s 2015 Veteran’s Business Outreach Excellence 
in Service Award in May.
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The northwest part of the state is known as 
Louisiana’s other side and is dominated by the 

neighboring cities of Bossier City and Shreveport. It’s 
no secret that’s where a large portion of the business 
growth happens, but the Louisiana Small Business 
Development Center’s (LSBDC) newly formed 
Northwest Central Region is charged to stimulate the 
entire other side.

 The LSBDC Northwest Central Region was created to 
encompass 14 parishes in a reverse J-shape that covers 
14,000 square miles and with a population of about 
800,000 people. 

“There is a lot of potential for business and there are a 
lot of already existing businesses with potential in our re-
gion,” Regional Director Mark Galyean said.
 The three locations in the region are at Shreveport, 
Alexandria and the home office in Natchitoches. The 
sites are very active with economic development in 
Marksville, Webster Parish, Minden and Springhill. 

 Galyean said the office in Shreveport has built a strong 
brand in its community in the Northwest region of the 
state, and “we are very mindful not to tarnish or ruin it.”
 “We’re glad to have guys who have been there working 
with us like Cooper Cochran and Bob Boling who have 

ALEXANDRIA, NATCHITOCHES, SHREVEPORT COME 
TOGETHER AS ONE

an established relationship here,” Galyean said.

 Galyean said the biggest challenge is building trust with 
economic developers, banks and chambers of com-
merce because without that trust it’s hard “for us to 
prove to the community we are here for them.”
 “The trust we do have with those groups we always want 
to build on it because through trust we are able to help 
the community more,” Galyean said.

 Louisiana’s other side has potential for agriculture, food, 
industry, cyber technology and high-tech recycling, all of 
which the LSBDC NWCR expects to capitalize on and 
maximize.

“We’re proud to host the Louisiana 
Small Business Development Centers on 
our NSU main campus in Natchitoches, 

our campus in Shreveport, and in 
Alexandria. These regional Centers are 

integral to Central Louisiana’s eco-
nomic development and ultimately the 
University’s success. A thriving busi-

ness community fuels our academic 
endeavors and allows NSU to provide 

quality education to our students.”
Dr. James B. “Jim” Henderson

President, Northwestern State University

Events = 30

Training Attendees = 391

Clients = 378

Consulting Hours = 1069

http://www.lsbdc.org/nwcr


56 SPARTAN
DIRECTIONAL
DRILLING
TOWARDS
SUCCESS

S
partan Directional, LLC, is a directional 
drilling company focusing mainly on the 
completion of pipelines by providing drilling 
services under natural and man-made bar-
riers to pipeline construction such as 

roadways, rivers, swamps and wetlands, and other ob-
stacles encountered by pipeline prime contractors. 
Owner Boyd Simon has been working with the LSBDC 
Northwest & Central Region Director Mark Galyean for 
almost 10 years, and together much has been gained.

 “Over the last nine years my LSBDC business con-
sultant has shown the greatest of professionalism, 
imparting his expertise and guidance in the creation of a 
solid business plan, and financial model, to assist me in 
securing the bank funding and equity injection,” Simon 
said. “Without the LSBDC assistance, I would not have 
been able to move forward and achieve my dream.”

 The LSBDC NWCR helped Simon start his business, 
create a business plan, establish a business structure, 
and develop an extensive business strategy. The LSBDC 
NWCR also positioned Simon to receive almost $9 mil-
lion in capital, create 20 jobs initially, and a year later, 
received another $11 million in capital, which expanded 
business and created 21 more jobs for a total of 41 jobs. 

 “More recently my consultant [Mark Galyean] assisted 
me with expansion plans and a second commercial 

loan package to meet the financial and strategic plan-
ning needs of my rapidly-growing company,” Simon said. 
“Now that the first phase of our expansion is underway, 
I know that the LSBDC and its expertise will be avail-
able to me as I continue to work to realize the dream of 
building our young company in a highly-competitive in-
dustry segment.”

 “Immediately we started talking expansion because I 
knew it was coming down the line for him,” Galyean said. 
“Phase two will be completed in the next year and you 
can almost expect every year another phase reached.” 

 Galyean said the SBDC has worked with Simon every 
step of the way for 10 years with the start-up process 
taking up the majority of those 10 years. 

“It’s been a lot of fun to work on the project, work on the 
company and now expand it,” Galyean said. “The de-
mand for him is unbelievable.”

LSBDC NWCR PLAYS KEY ROLE

“Now that the first phase of our expansion 
is underway, I know that the LSBDC and 
its expertise will be available to me as I 
continue to work to realize the dream of 
building our young company in a highly-

competitive industry segment.” Boyd Simon
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CAPITAL
$20 million

CAPITAL
$9 million

JOBS CREATED
41

JOBS CREATED
20

SPARTAN DIRECTIONAL DRILLING

2013 2015

Spartan Directional, LLC
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A

“WE APPRECIATE THE ASSISTANCE WE 
WERE GIVEN AND PLAN TO LOOK FOR 
MORE WAYS WHERE LSBDC CAN HELP US 
IN THE FUTURE. THEY ARE A VALUABLE 
RESOURCE THAT CAN HELP SMALL 
BUSINESSES GROW AND DEVELOP IN 
OUR AREA.” CARLA & CLINT MAYNARD, 
ACACIA INDUSTRIES
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ACACIA INDUSTRIES 
KEITHVILLE, LA
THE SBDC MET WITH CARLA AND CLINT MAYNARD SEVERAL TIMES TO 
HELP SET UP A BUDGET AND REVIEW THEIR FINANCIAL SITUATION. THE 
SBDC EXPERTS PROVIDED ASSISTANCE THAT HELPED THEM ACQUIRE 
A LOAN WHICH MAYNARD USED TO PURCHASE A NEW BUILDING AND 
HELP THEIR BUSINESS EXPAND AND GROW BY RECEIVING $576,500 IN 
CAPITAL. 

CAPITAL
INVESTMENT

$576k
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“The LSBDC at MSU worked with me to develop a business plan so that I’d understand 
how to operate my restaurant profitably. I consider the LSBDC my ally and I would 
recommend that anyone planning a new business talk with them.” 
Rita Durgan, Owner of Mama Rita’s

SOUTHWEST REGION
LSBDC AT MCNEESE STATE UNIVERSITY

Events = 21

Training Attendees = 479

Clients = 345

Consulting Hours = 880

BEST IN SHOW

Business Starts (per capita)
24

Jobs Created (per capita)
100

http://www.lsbdc.org/msu
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T
he Small Business Resource Guide, a 
step-by-step guide to starting a business 
and working with area industry, was un-
veiled in June after collaborative efforts by 
the Louisiana Small Business Development 

Center (LSBDC) at McNeese State University, Sasol, 
Louisiana Economic Development (LED), Southwest 
Louisiana Entrepreneurial and Economic Development 
Center (SEED) and other partners.

The guide directs readers to local organizations and 
programs that provide assistance with starting new busi-
nesses, growing existing businesses and connecting 
with companies that need those services. The resource 
guide is based on a nine-step process that helps small 
businesses develop a business plan, establish docu-
mentation and finances, market services and sustain the 
business. 

“This guide is an asset to our center and clients,” said 
Donna Little, Director of LSBDC at MSU. “During this 
period of economic growth and industrial development 
in Southwest Louisiana, local residents and small busi-
nesses have a once-in-a-lifetime opportunity to capture 

the benefits and experience their own growth. Local 
businesses interested in being a part of area projects 
have already been in contact with LSBDC to gain the 
proper certifications and credentials.”

Sasol funded the guide and also committed to funding 
monthly certification workshops and other small busi-
ness development trainings through the LSBDC at MSU 
for area businesses and entrepreneurs, including work-
shops that will qualify local businesses as minority, 
woman-owned, small disadvantaged or HUB Zone cer-
tified. Other workshops will include understanding cash 
flow, financing business expansion, risk management, 
marketing and Quickbooks.

“Sasol is committed to hiring Louisiana businesses 
to support our existing operations and our ethane 
cracker and derivatives project,” said Vice President of 
U.S. Chemical Operations Paul Hippman. “The Small 
Business Resource Guide is a great step-by-step tool 
to help local area businesses work with companies like 
Sasol. The guide and supplemental workshops will pro-
vide businesses with the tools and resources they need 
to take advantage of the area’s economic opportunities.”

Development of the small business resource guide was 
led by a steering committee made up of representa-
tives of the LSBDC at MSU, SEED Center Business 
Incubator, LED, Sasol and Southwest Louisiana small 
business owners.

The Small Business Resource Guide steering committee 
will continue to collect purchasing and contracting infor-
mation from industrial development projects in an effort 
to demystify processes involved with doing business 
with local industry. The guide will be updated with these 
“fact sheets” as projects progress to the contracting 
phase. The Sasol procurement fact sheet is located in 
the guide now.

LSBDC AT MSU
PARTNERS
WITH SASOL
TO FORM
BUSINESS
GUIDE
PARTNERSHIP FORMS SMALL BUSINESS 
RESOURCE GUIDE

Sasol, an international chemicals and energy company, operates in 37 
countries and has five operations in the U.S., including Louisiana.

I
n Southwest Louisiana, the Sasol development and 
other nearby industrial projects offer tremendous op-
portunities for trucking and hard-hat business. So 
much that the LSBDC at MSU is able to help entre-
preneurs get in the trucking industry, just ask Frank 

Clemons. Clemons had never owned a business, but 
because of the industry opportunity, wanted to take 
advantage and purchase a dump truck, obtaining a 
contract to haul construction site debris for the Sasol 
project.

 Clemons approached the LSBDC at MSU with strong 
credit and savings. Center Director Donna Little 
guided Clemons to officially start F&S Trucking, LLC in 
September, to effectively access and use $70,000 in 
capital to have a successful start-up business.

 Clemons said Little worked with him to review income 
and expense projections to make sure that buying a 
truck made financial sense.

 “Our discussions encouraged me to think of addi-
tional factors related to running a business, including 
the challenges of managing an employee and the need 
for workers’ compensation insurance,” Clemons said. 

“She also advised me in my negotiations with the truck 
dealers. Talking with Ms. Little helped me to fine-tune my 
ideas and successfully launch my trucking business.”

F&S TRUCKING HELPS THE INDUSTRY LOAD

CAPITAL
$70,000

F&S TRUCKING
LAKE CHARLES, LA
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LSBDC State Office
  401 Bayou Drive, Monroe, LA 71209
  866-782-4159
  www.lsbdc.org

LSBDC at University of Louisiana Monroe
  Monroe • 318-342-1224 
  www.lsbdc.org/ulm

LSBDC at McNeese State University
  Lake Charles • 337-475-5529
  www.lsbdc.org/msu

LSBDC Northwest & Central Region
  Shreveport • 318-677-3017 
  Alexandria • 318-484-2123  
  Natchitoches • 318-357-5611  
  www.lsbdc.org/nwcr
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LSBDC at University of Louisiana Lafayette
  Lafayette • 337-482-6312
  www.lsbdc.org/ull

LSBDC Capital Region - Satellite Center
  Baton Rouge • 225-615-8923
  www.lsbdc.org/cr

LSBDC at Southeastern Louisiana University
  Hammond • 985-549-3831
  www.lsbdc.org/subr

LSBDC at Southern University and A&M College
  Baton Rouge • 225-774-9213
  www.lsbdc.org/slu 

LSBDC Greater New Orleans & Bayou Region
  Metairie • 504-831-3730
  Thibodaux • 504-831-3730 
  www.lsbdc.org/gnor

Regional Office

Satellite Office

State Office

PHOTO CAPTIONS BUSINESSES
Page 20-21: The LSBDC at ULL team is comprised of 
(left to right) Business Consultant Phillip Russo, Director 
Heidi Melancon, Grants & Budgets Coordinator Denise 
Duhon, Administrative Assistant Stacy Porter, and 
Business Consultant Lauren Titus.

Page 32: The LSBDC at SLU team is comprised of (left 
to right) Business Consultant Wayne Ricks, Business 
Consultant Brandy Boudreaux, Administrative Assistant 
Starlyn Nickens, Assistant Director Sandy Summers, 
and Director William Joubert.

Page 37-38: The LSBDC GNOBR is comprised of 
(left to right) Business Consultant Richard Melancon, 
Business Consultant Eric Waters, Business Continuity 
Consultant Wayne Aucoin, Business Consultant Al 
Overman, Business Consultant Haritiana Langois, 
Assistant Director Tori Rayne, Business Consultant 
Michael Pennison, Director Carmen Sunda, Business 
Consultant Michael Cusack, Business Consultatn 
and Restaurant & Food Specialist Dianne Sclafani, 
Assessment Consultant Nyjah Miller, Assessment 
Consultant Jonathan Menyon, Business Consultant 
Sarah Burch, Training Coordinator Shari Taylor, Business 
Consultant Jimmy Nguyen, and Special Projects & 
Events Manager Lauren Polson.

Page 44-45: The LSBDC at ULM team is comprised 
of Business Consultant Christina Davis and Director 
Virendra Chhikara.

Page 50: The LSBDC NWCR team is comprised 
of Associate Regional Director James Kilcoyne, 
Administrative Assistant & Training Coordinator Heather 
Daigrepont, Regional Director Mark Galyean, Regional 
Administrative Manager & Training Coordinator Mary 
Edmiston, Business Consultant David Creswell, Jr., and 
Business Consultant Cooper Cochran.

Page 56: The LSBDC at MSU team is comprised of 
Business Consultant Susan Thibodeaux and Director 
Donna Little.

5 Stones Media, Hammond, La. 
www.5stonesmedia.com

Acacia Industries, Keithville, La. 
www.acaciaindustries.net

Acadiana Inspection & Consulting, New Iberia, La. 
www.aic-inspection.com

Angelica Manufacturing, St. Gabriel, La. 
www.angelicafoods.com

Branded, Lafayette, La. 
www.thebrandedcompany.com

Cook me somethin’ Mister!, New Orleans, La. 
www.cookmesomethinmister.com

CrossFit Launch, Mandeville, La. 
www.crossfitlaunch.com

DCS Family Health Clinic, Hammond, La.
www.dcsclinic.com

Direnzic Technology, Monroe, La. www.direnzic.com 

Downs Enterprises, Bastrop, La. 
www.downsenterprise.com

Drake Specialties, Lafayette, La. 
www.drakespec.com

Elephant Quilt Productions, New Orleans, La. 
www.elephantquilt.com

eMerge, Slidell, La. 
www.easyemerge.com

General Contractor Construction Group, LLC, Baton Rouge, La. 225-235-4410

K & K Marine Insulation, Larose, La. 985-691-2311

Layton Family Pharmacy, Covington, La. 
www.laytonfamilypharmacy.com

NMD, Inc., Slidell, La. 
www.nmdesigns.com

Pond Doctor, Port Barre, La. 
www.ponddoctorla.com

Pulse Cross Training Studio, Hammond, La. 
www.pulsecrosstraining.com

Signs Now, Monroe, La. 
www.signsnowmonroe.com

Spartan Directional, Broussard, La. 
www.spartandirectional.com

Step-Ko Products, Broussard, La. 
www.stepko.com

Sugar Belle, Baton Rouge, La. 
www.mysugarbelle.com

http://www.5stonesmedia.com
http://www.acaciaindustries.net
http://www.aic-inspection.com
http://www.angelicafoods.com
http://www.thebrandedcompany.com
http://www.cookmesomethinmister.com
http://www.crossfitlaunch.com
http://www.dcsclinic.com
http://www.direnzic.com
http://www.downsenterprise.com
http://www.drakespec.com
http://www.elephantquilt.com
http://www.easymerge.com
http://www.laytonfamilypharmacy.com
http://www.nmdesigns.com
http://www.ponddoctorla.com
http://www.pulsecrosstraining.com
http://www.signsnowmonroe.com
http://www.spartandirectional.com
http://www.stepko.com
http://www.mysugarbelle.com
http://www.lsbdc.org
http://www.lsbdc.org/ulm
http://www.lsbdc.org/msu
http://www.lsbdc.org/nwcr
http://www.lsbdc.org/ull
http://www.lsbdc.org/cr
http://www.lsbdc.org/subr
http://www.lsbdc.org/slu
http://www.lsbdc.org/gnor
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WWW.LSBDC.ORG

https://www.facebook.com/lsbdc
https://twitter.com/lsbdc
https://www.linkedin.com/company/louisiana-small-business-development-center
https://plus.google.com/+lsbdcorg
http://lsbdc.tumblr.com/
https://www.lsbdc.org/rss-feed.php
https://www.youtube.com/user/LSBDC
http://www.lsbdc.org
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